\ NATIONAL TELEVISION COUNCIL. 


\ SOME POINTS FOR SPS#AKERS. 


WHAT IS COMMERCIAL TELEVISION? 


The essential feature of commercial television (whether 
programmes are supplied by or on behalf of advertisers or by 
&@ Television Service financed by the sale of time on the air, 
as the Postmaster General has recently suggested) is competition 
for a mass audience by persons whose interest first and foremost 
is the sale of advertised goods to as many people as possible. 


WOULD COMMERCIAL TELEVISION DEBASE STANDARDS? 


The advocates of commercial television tell us that 
standards can be safeguarded by a vigilant controlling body on 
the watch for any indecent exploitation of sex or violence or 
any glorification of evil ways. But debasement of standards 
is not merely a matter of this or that particular indiscretion. 
It may result from a persistent competitive playing-down to 
mass audiences interested in crude forms of entertainment which 
make the smallest possible demands on concentrated attention. 


ARE THE PRESS AND THE CINEMA FATR COMPARISONS? 





The Postmaster General has said that the new Television 
Service will control its own programmes and will merely draw 
revenue from advertisements in the same way as the press and 
the cinema. This analogy is invalid. In the case of the 
Press,\even Gif one ignores the general pressure through the 
advertising managers) the saleability and size and type of 
circulation as a whole is the attraction for advertisers. On 
commercial television it will be the popularity and mass appeal 
of the particular programmes with which the advertisement is 
inevitably linked which will provide the incentive for the 
advertiser. With the cinema, advertising is a negligible if 
irritating factor and is only a minor source of cinema revenue. 
But the new system of television, unlike the Press and the 
Cinema, will depend wholly on advertising revenue and it is 
ludicrous to think that the demands of the advertiser will not 
be paramount. 


WHAT IS LIKELY TO BE THE BFFECT OF COMMERCIAL TELEVISION ON 
meer ir eh wa cnr ee 


As yet, we know very little about the effect of any kind 
of Television on children. We only know that it is an enormous 
attraction to them and that as a visual medium it must be a 
powerful influence for good or ill. The B.B.C. is at pains to 
make its “Children's Hour" not merely entertaining but also 
educationally constructive and morally harmless. It would be 
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easy for an advertising interest to capture this child 
audience by the showing of a more sensational programme. 
Moreover, it must be remembered that children's viewing is by 
no means confined to the "Children's Hour". It is not sur- 
prising that the Educational World is appalled by the proposal 
to entrust this powerful instrument to an irresponsible 
commercial interest. Experience of American Comics has shown 
them what commercial interests can do. 


WHO IS AGAINST COMMERCIAL TELEVISION? 


Opposition to commercial television has been expressed by 
experienced and disinterested political leaders in all parties, 
by the Archbishops of the Anglican Church and the Leaders of 
the Free Churches, by the Vice-Chancellors of fourteen 
Universities and by numerous organisations including the 
National Union of SESAME: The Workers Educational Association, 
cb Oie€ WAST COOMA es MOMS and the Trades Union Congress - 
as well as by prominent individuals in the world of literature, 
sport and entertainment. A gallup poll conducted by the 
British Institute of Public Information showed that 60% of 
those questioned on June 16th and 17th, 1953, were in favour 
of television being left in the hands of the B.B.C. Only 
about one in three were in favour of commercial television, and 
this figure dropped to one in five if the B.B.C. were to provide 
an alternative programme, which in fact the B.B.C. is prepared 
to do. These figures do not bear out the assertion that the 
listeners want commercial television. 






WHO WANTS COMMERCIAL TELEVISION? 


Many big advertising agents want it because it would open 
up a large new area of profitable business. Many big adver- 
tisers want it because unlike some of their smaller competitors 
they could afford money for a new and expensive advertising 
medium. The radio manufacturers want it because they believe 
that it would increase the sale of radio equipment. The 
doctrinnaire opponents of monopoly want it because the B.B.C. 
is, they say, a dangerous monopoly, and commercial television 
would be one way of breaking this monopoly. 


IS THE B.B.C. A DANGEROUS MONOPOLY? 


The B.B.C. is certainly a monopoly - so is the Post Office. 
Monopolies can indeed be dangerous if they enable private 
interests to exploit the public. They can also be dangerous if 
they enable a public service to exist without the continued 
stimulus of publicity and external criticism. The 5,B.C. was 
established as a monopoly by Mr. Baldwin's Government in 1926 
because it was considered that so powerful a medium of "informa- 
tion, education and entertainment" should be operated as a 
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public service by responsible people. It has since been 
subjected to three public enquiries which have recommended the 
continuance of this monopoly. It is subject to a day-in-day- 
out rain of public comment and criticism and it has built up 

a reputation for impartiality, accuracy and good taste, which 
is rivalled by no other broadcasting system in the world. Its 
known independence of commercial interests has been an important 
factor in the build-up of its great reputation. 


IS COMMERCIAL TELEVISION AN ESSENTIAL TO LIBERTY? 


The advocates of commercial television tell us that as a 
lemocratic nation we must have liberty of speech on the air. 
siberty for whom? We note that the Government's proposals 
mould prohibit discussion of politics and religion on the 
‘ommercial screen. Is this the Postmaster General's idea of 
liberty in the realm of opinion and ideas? What they conten- 
Jlate is liberty for big advertisers who can afford this 
xpensive new medium to shout down their smaller competitors 
. hundred and sixty years ago a great lady, who had been 
sondemned to death by a revolutionary mob said "Oh, Liberty, 
iiberty, what crimes are committed in thy name!", 


(OULD COMMERCIAL TELEVISION INTERFERE WITH THE B.B.C.? 


We are told that we need not worry about the B.B.C. it 
rould go on just the same. The experience of Canada and 
Australia, where public service broadcasting has had to compete 
with commercial broadcasting, gives the lie to this. A public 
service pledged to uphold standards and serve the nation as a 
whole (minorities and well as majorities) cannot compete with 
advertisers all out for mass appeal without relaxing its own 
standards, neglecting its minorities, and building its 
programmes always with an eye on the competing service. rt 
the B.B.C. did this it would cease to be a service which the 
whole world has learned to admire, and which many countries are 
doing their best to imitate. If it did not, it would lose much 
of its public and in due course — as in Canada -— become 
dependent on a government grant. 


IS COMMERCIAL TELEVISION ESSENTIAL FOR AN ALTERNATIVE PROGRAMME? 


Advocates of commercial television appear to assume that 
only at the expense of advertisers can freedom of choice through 
an alternative programme be provided. This is untrue. Public 
Service broadcasting can provide what is demanded of it, whether 
from the B.B.C. or through an alternative public service 
organisation on a National or Regional basis. 


IS THE COUNTRY SHORT OF ADVERTISING MEDIA? 


There is little sign of it. We encounter advertisements 
on our hoardings, in our public transport, in the columns of the 
press, in cinemas, on our country roads and in the contents of 
our letter boxes. We can surely dispense with them in the 
living rooms of our homes. 
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